SYLLABUS FOR PPM 880TO05: Public Affairs in a Digital Age

WINTER 2008

Location: 0130 Page Hall Credit Hours: 5

Time: Tuesday, 5:30-8:18 pm; Optional lab: Thursdays, 5:30-8:30
Office Hours: Tuesday 3:30-5:00 pm and by appointment

Course Wiki: www.padaclass.pbwiki.com (password: pada2008)

Instructors:
Debra Jasper  Office: 250E Page Hall Phone: 247-6686 Email: jasper.1@osu.edu
Betsy Hubbard Office: 250D Page Hall Phone: 247-2245 Email: hubbard.160@osu.edu

COURSE DESCRIPTION & GOALS

A democracy depends upon an informed citizenry. But how are citizens informed about important public
issues in a world where anyone can produce and publish their own news at minimal cost? The traditional
model of journalists as gatekeepers to information is being radically altered by bloggers, citizen journalists
and the crowdsourcing movement. Candidates and elected officials are starting to by-pass traditional media
outlets as they seek to communicate directly with the public through Web sites, social media outlets (such
as Facebook and MySpace) and YouTube.

According to a 2007 Pew report on the state of the media, “the transformation facing journalism is epochal,
as momentous as the invention of television or the telegraph, perhaps on the order of the printing press
itself.” This revolution raises serious questions regarding whether and how citizens are informed about
public issues. The implications for the conduct of public affairs are profound.

The course is designed for students with an interest in public policy or journalism. Anyone who wants to
affect public policy must understand the new dynamics of information dissemination and how the media
landscape has changed. And journalists who want to report on public affairs must adapt to the new realities
and rethink how they research, report and present stories in order to more effectively inform citizens.

This course will analyze how public affairs information is being shaped by and shared through the rapidly
changing online world. In particular, you will:

1) explore how new communication technologies are impacting the electoral and policymaking
process;

2) assess how digital media technologies are shaping the creation and delivery of public affairs news
and information; and

3) learn basic, hands-on skills that can be used to create and share information in multimedia formats.

No prior multimedia experience is required. Drawing upon a variety of skilled trainers, this course offers
Tuesday evening workshops that introduce you to software programs used to edit video, audio and still
photographs. For additional assistance, you can attend a Thursday evening lab with help provided by the
Digital Union’s Karthik Kanakarajan.
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COURSE OBJECTIVES

In this course, you will:
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explore how Web 2.0 interactivity is changing the definition and delivery of the news;

understand how changes in the news industry are affecting the availability and content of the
news;

assess how the digital revolution is affecting public knowledge and discourse;

evaluate “best practices” in public affairs news stories, with an emphasis on how to tell these
stories as well as how to work with reporters who are producing them; and

develop a familiarity with technologies at the center of digital media, including audio and video
production/editing, digital photography and Web design.

TARGET AUDIENCE
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Students seeking to better understand how news stories are developed and told by both the formal
and informal (i.e. citizen journalists and bloggers) media.

Journalists and public/nonprofit employees seeking to learn new ways to tell powerful and
engaging stories through digital and interactive media forms.

ASSIGNMENTS

During the quarter, you will contribute to a Wiki, produce a portfolio of multimedia products and develop a
final project.

Wiki: Everyone will work on a Wiki throughout the quarter assessing how the Republican and
Democratic frontrunners present themselves online. The Wiki will evaluate how the campaigns
disseminate information, engage potential voters and use multimedia and social networking sites.
You will find the Wiki at www.padaclass.pbwiki.com. The password is pada2008.

Multimedia portfolio: You will develop three types of multimedia products from the following:
audio clip, slideshow, iMovie video or Web site. Each will be short, related to the same theme and
build upon each other. You can create content related to a campaign (real or imaginary) or focus on
a public affairs issue. Be prepared to talk about your portfolio topic in week two of class.

Final project: You can choose either to:

1) write an 8-10 page, APA or MLA-style paper examining how digital media are changing the
conduct of public affairs. For example, you may want to critically assess new media
strategies in the 2008 presidential campaign, outreach efforts employed by a public agency
or strategies for online organizing.

2) conduct original research about a public affairs issue and produce either one in-depth text
story (40 inches) or two to three shorter text stories (10-12 inches) to accompany your
multimedia portfolio.

Topics should be based upon your interest or professional experience and must be approved in
advance. A one-page proposal outlining the paper or project topic is due in week three.
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Final grades will be determined as follows:

Class participation 10%
Wiki 25%
Multimedia products 25%
Final project 40%

REQUIRED READINGS & MATERIAL

As a digital media course, the course readings will be from online sources. See course calendar or
http://del.icio.us/KipProgram for more details.

To complete the multimedia projects, student should have a 2 GB flash drive and audio headphones. Other
audio and video equipment is available for loan through the Digital Union.

RESOURCES

This material is available in alternative formats upon request. Please contact the Glenn School’s office at
614-292-8696 for assistance.

DISABILITY SERVICES: Students with disabilities are responsible for making their needs known and for
seeking the available assistance in a timely manner. If you have a disability and need classroom or any other
accommodations, come speak with us and/or contact the Office of Disability Services, located in 151
Pomerene Hall. Phone: 292-3307; TDD: (614) 292-0901; 24 Hour Info Line: (614) 292-0870.

DIGITAL MEDIA ASSISTANCE: If you are having problems using multimedia programs, you can get help
during lab hours or seek assistance in the Sullivant Hall Multimedia Space (http://www.lib.ohio-
state.edu/sites/sullivant/) or the Digital Union (http://digitalunion.osu.edu/).
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COURSE CALENDAR & ASSIGNMENTS

WEEK 1: Public affairs in a Digital Age — Intro

TUESDAY Class (January 8)

Introductions and orientation
Curriculum review

TUESDAY Workshop

Intro to photography (Hank Wilson, Page Hall 130)
Online sources of photos

Assignment for next week

For

Take or find 10-15 “campaign” photos

next week’'s discussi on
State of the News Media, Overview:
http://www.stateofthenewsmedia.com/2007/narrative_overview intro.asp?media=1

Elements of Digital Storytelling: http://www.inms.umn.edu/Elements/index.php

Multimedia storytelling: when is it worth it? http://www.ojr.org/ojr/stories/070210ruel/

Passion Drives Great Newspaper Web productions (read article and review some of the highlighted
examples): http://www.ojr.org/ojr/stories/071025niles/

OPTIONAL: For additional links to multimedia narratives, see:
http://www.interactivenarratives.org/

Campaign ‘08 photos:

The Stumping Grounds: http://www.thestumpinggrounds.com/

Pick one election-related photo galley from the DesMoines Register
http://desmoinesregister.com/apps/pbcs.dll/section?category=News&template=permgall

Search “presidential campaign” in Flickr: www.flickr.com
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WEEK 2: Online news

TUESDAY Class (January 15)
-Word of the day/Site of the day
-Discussion about Campaign ‘08 photos

-Today’s topic:
e Impact of the rapid news cycle and fragmented news media
e How the Web is changing the delivery of news
e Best practices in online news and public affairs Web sites

TUESDAY Workshop
e Intro to Photoshop (Hank Wilson, Page Hall 40)

THURSDAY Lab (January 17)
e Photoshop (Hank Wilson, Page Hall 40)

Assignment for next week
e Take or find 10-15 additional “campaign” photos
e Develop one page proposal for final paper

For next week’'s discussion
e Schaffer, Jan. Citizen Media: Fad or the Future of the Nev29§®7. Chapters 1-6. Available online:
http://www.kcnn.org/research/citizen _media report/

e The journalism that bloggers actually do: http://www.latimes.com/news/opinion/la-oew-
rosen22aug22,0,4771551.story

e Blogging 101: http://www.unc.edu/~zuiker/blogging101/index.html

e 18 Lessons I've Learned as a Blogger: http://www.problogger.net/archives/2005/12/20/18-lessons-
ive-learnt-as-a-blogger/

e Hyper-Local Hero: http://www.fastcompany.com/magazine/110/open_hyper-local-hero.html

¢ The Rise of Crowdsourcing: http://www.wired.com/wired/archive/14.06/crowds.html|

e The Latest News Headlines—Your Vote Counts: http://journalism.org/node/7493

Campaign ‘08 blogs:

e Check out the Blogometer: http://blogometer.nationaljournal.com/

e Political Blogs Directory: http://www.campaignsandelections.com/blogs/index.cfm. Review at least
two blogs from official candidate sites and two other political blogs.

e Check out The Ruckus: http://www.blog.newsweek.com/blogs/theruckus/default.aspx
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WEEK 3: Citizen Media

TUESDAY Class (January 22)

-Word of the day/Site of the day

-Discussion about Campaign ‘08 blogs

DUE: One-page proposal outlining the topic for your final paper/project

-Today’s topic:
e Web 2.0: how interactivity is changing the news
¢ Citizen journalists, bloggers, bystanders, readers: who is making the news? Who is telling the news?
How is the public “informed” in the digital age?
¢ Crowdsourcing, networked journalism

TUESDAY Workshop
e Using an audio recorder
e Blogs/Wikis/Social Bookmarking

THURSDAY Lab (January 24)
¢ Intro to video (Dan Shellenbarger, Hopkins Hall Lab)

Assignment for next week
e Write and record two-minute campaign pitch/speech
e Bring headphones to next week’s class

For next week’'s discussion
e The Pen is Easier than the Mic:
http://www.transom.org/tools/beginnings/2006/200602 bill mckibben/

e Transom Review: Ira Glass, Parts 1-3:
http://www.transom.org/guests/review/200406.review.glass1.html

e Transom Review: David Kestenbaum, Parts 1-2:
http://www.transom.org/guests/review/200604 david kestenbaum/

e  Pulling Back the Curtain:
http://www.onthemedia.org/yore/transcripts/transcripts 123104 curtain.html

Campaign ‘08 audio:
e Podcast Directory: http://www.podcastdirectory.com/genre/political/. Review at least two podcasts
from official candidate sites and two other political podcasts.
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WEEK 4: Campaigns & elections

TUESDAY Class (January 29)
-Word of the day/Site of the day
-Discussion about Campaign ‘08 audio
-Today’s topic:
e Case study: the 2008 presidential campaign

TUESDAY Workshop
¢ Introduction to Audio/Audacity (Dave Hooker, Page Hall 40) — bring headphones!

THURSDAY Lab (January 31)
e Audacity (Karthik Kanakarajan, Page Hall 40)

Assignment for next week
e Edit campaign speech to 90 seconds; add sound effects

For next week’'s discussion
e Joe Weiss on Soundslides: http://www.poynter.org/column.asp?id=83&aid=116285

e Soundslides and the rise of the audio slideshow:
http://www.robgalbraith.com/bins/multi page.asp?cid=7-7899-8616. Select a number of
slideshows from page 4 (“Jolly Good Shows”) to review.

¢ Navigating slide shows: What do people choose when every choice is possible?
http://www.ojr.org/ojr/stories/070614paul/

e OPTIONAL: For additional slideshows to review, see: http://mindymcadams.com/tojou/2007/new-
soundslides-plus/)

Campaign ‘08 slideshows:
¢ Boston Globe, Candidate Profile—Clinton:
http://www.boston.com/news/nation/articles/2007/10/21/clinton_slideshow/

e« Boston Globe, Candidate Profile—Huckabee:
http://www.boston.com/news/politics/2008/candidates/huckabee profile/

e NY Times, Edwards: http://www.nytimes.com/slideshow/2007/12/05/us/politics/1204-
EDWARDS index.html

e NY Times, Romney:
http://www.nytimes.com/slideshow/2007/12/17/us/politics/20071217ROMNEY index.html
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WEEK 5: Government & Advocates

TUESDAY Class (February 5)
-Word of the day/Site of the day
-Discussion about Campaign ‘08 slideshows

-Today’s topic:
¢ How governments are using digital media
e Advocacy in a digital media age: what advocates are doing to influence the story

TUESDAY Workshop
e Introduction to Soundslides (Amanda Zamora, Page Hall 40)

THURSDAY Lab (February 7)
e Soundslides (Amanda Zamora, Page Hall 40)

Assignment for next week
¢ Incorporate audio and images into slideshow

For next week’'s discussion

e Basics of Web Design from Scratch: http://www.webdesignfromscratch.com/basics.cfm (all sections
except “Process of Producing Web Pages”

¢ The Complete No-Nonsense Guide to Designing Web Sites:
http://www.webdesignfromscratch.com/web design process.cfm

e Web 2.0 meets Campaign 2008: http://www.csmonitor.com/2007/0516/p01s02-uspo.html

e Decoy Elections Web sites:
http://www.wired.com/politics/onlinerights/news/2007/11/spoof forums

e TechPresident's 2007 Campaign Web Index:
http://www.techpresident.com/blog/entry/16546/techpresident s 2007 campaign web index

Campaign ‘08 Candidate Web sites:
e review two Web sites of candidates from different parties.
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WEEK 6: Introduction to Web design

TUESDAY Class (February 12)
-Word of the day/Site of the day

-Discussion about Campaign ‘08 candidate web sites

-Today’s topic:

How Web presentation is different from other mediums
Basics of Web design

TUESDAY Workshop

Intro to Dreamweaver (Digital Union, Page Hall 40)

THURSDAY Lab (February 14)

Dreamweaver (Karthik Kanakarajan, Page Hall 40)

Assignment for next week

For

Develop plan for three-page Web site, incorporating photos, audio and slideshow

next week’s discussion
15 Web redesigns from Scratch: http://www.webdesignfromscratch.com/15-of-25-Redesigns-from-
Scratch.pdf

Outing, Steve and Ruel, Laura. The Best of Eyetrack lll: What We Saw When We Looked Through
Their Eyes. Available online: http://poynterextra.org/EYETRACK2004/main.htm

The Eyes' View of Multimedia News Features:
http://poynterextra.org/EYETRACK2004/multimedia.htm

Digital Journalism:
http://www.stateofthenewsmedia.com/2007/narrative digital intro.asp?cat=1&media=2

Other campaign ‘08 Web sites:
Politifact.com: http://www.politifact.com/truth-o-meter/ (plus the Politifact song:
http://www.youtube.com/watch?v=080WRuULNp4g)

Choose Your Candidate: http://www.washingtonpost.com/wp-
srv/politics/interactives/candidatequiz/

Take a look at this list of top political Web sites: http://www.hitwise.com/political-data-
center/website-rankings.php
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WEEK 7: More Web Design

TUESDAY Class (February 19)
-Word of the day/Site of the day
-Discussion about other campaign ‘08 Web sites
-Today’s topic:
e More Web design theory and skills

TUESDAY Workshop
o« Dreamweaver (Digital Union, Page Hall 40)

THURSDAY Lab (February 21)
o Dreamweaver (Karthik Kanakarajan, Page Hall 40)

Assignment for next week
e Work on Web site

For next week’s discussion
e Can YouTube Improve Politics?: http://www.youtube.com/watch?v=_TvjuONmja8

e Adrian Holovarty interview: http://www.ojr.org/ojr/stories/060605niles/

e Check out this example of a newspaper databank: http://www.jacksonville.com/databases/

Campaign '08 videos:
e Check out Politics TV (http://www.politicstv.com/blog/?m=200712) and the RNC YouTube Channel:
http://www.politicstv.com/blog/?m=200712

e See the most popular “viral videos” at
http://www.viralvideochart.com/chart_keyword/US Presidential Candidates

¢ See what’s going on at Purple States: http://www.purplestates.tv/index.html

e Check out the 10 Questions initiative: http://www.10questions.com/

e Search YouTube for campaign-related videos and see what you come up with
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WEEK 8: Public data/Electronic records/Infographics

TUESDAY Class (February 26)
-Word of the day/Site of the day
-Discussion about Campaign ‘08 videos

-Today’s topic:
e Web 2.0data
e Data driven news sites
e Powerful news graphics

TUESDAY Workshop
¢ Introduction to iMovie (Liv Gjestvang and Queenie Chow, Hopkins Hall)

THURSDAY Lab (February 28)
e iMovie/video (Dan Shellenbarger, Hopkins Hall)

Assignment for next week
¢ Work on iMovie video

For n e xdiscusasiene k'
¢ Review the “formal” media sites below and find a non-traditional site for election information (such
as http://www.2008racetracker.com/?t=anon or http://think.mtv.com/).

e What Horse Race? http://nationaljournal.com/powers.htm

Campaign ‘08 online news coverage:
e lowa Public Television: http://www.iptv.org/campaign08/

e Washington Post: http://www.washingtonpost.com/wp-dyn/content/politics/

e Washington Post Campaign Toolbox: http://www.washingtonpost.com/wp-
srv/politics/interactives/campaign08/toolbox.html

¢ Columbus Dispatch: http://www.dispatchpolitics.com/live/content/president/president.html

11


http://www.2008racetracker.com/?t=anon
http://think.mtv.com/
http://nationaljournal.com/powers.htm
http://www.iptv.org/campaign08/
http://www.washingtonpost.com/wp-dyn/content/politics/
http://www.washingtonpost.com/wp-srv/politics/interactives/campaign08/toolbox.html
http://www.washingtonpost.com/wp-srv/politics/interactives/campaign08/toolbox.html
http://www.dispatchpolitics.com/live/content/president/president.html

WEEK 9: Future Trends/Dealing with a Digital World

TUESDAY Class (March 4)
-Word of the day/Site of the day
-Discussion about Campaign ‘08 online news coverage

-Today’s topic:
e  What’s next?
o Effects of a digital world

TUESDAY Workshop
¢ iMovie (Liv Gjestvang and Queenie Chow, Hopkins Hall)

THURSDAY Lab (March 6)
e iMovie/video (Dan Shellenbarger, Hopkins Hall)

Assignment for next week
e Work on iMovie video
e Finish final project & multimedia portfolio

WEEK 10: EXAM WEEK: Presentation of final projects

Premiere Party! (Tuesday, March 11)
In-class presentation of final multimedia portfolio

e DUE: Final multimedia portfolio
e DUE: Final project/paper
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COURSE AT-A-GLANCE

TUESDAY TUESDAY THURSDAY Assignments Multimedia
WEEK DISCUSSION WORKSHOP LAB for ngext week assignments
5:30-7:00 7:15-8:30 5:30-8:30 for next week
1 Course intro Intro to Storyboarding Decide on Bring/find
Jan 8 photography (Page 130- portfolio topic | campaign
(Page 130-Hank) | Amanda, Vicky) videos
2 Online news Photoshop Photoshop Proposal for Find additional
Jan 15 (Page 40—Hank) | (Page 40 - Hank) | final paper campaign
images
3 Web 2.0/citizen Blogs/Wikis Intro to video Proposal due Record
Jan 22 | media Using an audio (Page 40-Dan) campaign
recorder speech — raw
audio
4 Campaigns & Audio/Audacity Audacity Edit campaign
Jan 29 | elections (Page 40-Dave) (Page 40- speech —
Karthik) finished audio
5 Government & Slideshows Soundslides Finish
Feb 5 advocates (Page 40- (Page 40 - slideshow
Amanda) Amanda)
6 Theories of Web Dreamweaver Dreamweaver Plan for Web
Feb 12 | design (Page 40-Joe & (Page 40 — site
Robyn) Karthik)
7 Web design/con’t Dreamweaver Dreamweaver Finish three-
Feb 19 (Page 40-Joe & (Page 40 — page Web site
Robyn) Karthik)
8 Public data/ iMovie (Hopkins iMovie/video Work on
Feb 26 | infographics — Liv, Queenie) (Hopkins-Dan) iMovie video
9 Future trends iMovie (Hopkins | iMovie Final project & | Finish iMovie
March 4 — Liv, Queenie) (Hopkins-Dan) multimedia video
portfolio
10 Premiere Party! N/A N/A Final Multimedia
March 11 project/paper | portfolio due
due
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